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TWITTER GUIDELINES AND TIPS

Twitter is a great social media platform for reaching your target social media audience quickly – it’s a universe of condensed, rapid-fire conversations. After Facebook, it’s one of the most popular social media platforms out there. 
If you’re new to Twitter (or rebooting an account with new activity), a great place to start is to LISTEN to the conversations taking place.  That way, you can figure out what discussions are already taking place, and what “only you” can add to the conversation.  
To do that, think about following five new people and see who they “listen” to on Twitter.  Then follow five more…and five more after that.  Try a search on Twitter with a hashtag like #CAStateParks or #conservation.  Then, jump into the conversation, adding your own thoughts, resources, and information.  Considering starting with the following: 
· Tweet about your personal thoughts and reflections on an issue or topic
· Share a photo that captures a moment – perhaps of visitors to your park
· Reply back (@twittername) to someone who is tweeting about an interesting topic
· Broadcast your “news” – share links to blog posts you’re written, or links to news stories that cover your organization
Whether you already have a Twitter account for your organization or you are just getting started, below are some tips for managing an engaging Twitter account.  
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Tips for Your Account and Content Creation
1. You should include a link to your organization’s website in your Twitter profile if you have one. Link your social media accounts together as best as you can so that your audience can view your content across your various platforms easily.
2.	Tweets must be 140 characters or less, so be creative and use abbreviations to post your updates and thoughts. After all “brevity is the soul of wit #Shakespeare”
3.	You can use services like http://CharacterCount.org/ to help you draft a tweet that fits into the 140 characters allowed.
4.	Use URL shortening services like bitly (https://bitly.com/) to make links short enough to fit in your tweets.
5. 	Images are more common and easy to share on Twitter now that Twitter embeds the pictures directly into your audience’s Twitter feeds. Posting images, especially of the parks and people you work with, is a great way to generate excitement in your audience.
Frame the Conversation
1. A hashtag is a word or phrase used to “tag” conversations. Hashtags are preceded by the pound symbol and have no spaces in them. They also cannot be immediately followed by punctuation marks, as this will throw the tagging system off. 
Examples of hashtags:  #CAStateParks #conservation #cycling #greatoutdoors
2.	Find hashtags that relate to your target audience – for example, you can look up the name of your city or community on hashtracking.com to find hashtags with the most traction in your locality.
3.	Use your hashtags consistently to be part of the same Twitter conversations.
Creating and Managing Your Community
1.	Find local opinion leaders and influential tweeters to follow such as elected officials or champions for your cause by finding them on Twitter and tracking who they follow, and their followers. Once you’ve identified opinion leaders you would like to follow, you can find them by using Twitter’s search toolbar, or checking on their website or Facebook for a link to their Twitter account. Often, following someone encourages them to follow you back, thus growing your Twitter community.
2.	Be sure to use basic etiquette with your Twitter account. Thank new followers by tweeting your thanks to them (using @name in your tweet). Be sure to be responsive to people tweeting at you.
3.	Consider creating a basic schedule for content – for example, choose one topic for a specific day of the week.
Track Your Success
1. Use Twitter evaluations tools to track your most successful content. 

· You can also use websites like Tweetstats (http://TweetStats.com) to visualize how your content is doing. TweetStats.com will also allow you to track the stats of your followers.
· Twitter is also rolling out Twitter Analytics, an evaluation tool built into your account.
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You can look up any Twitter words or abbreviations you don’t understand at http://twittonary.com/ but below are some basic terms used in the “Twitterverse.”
Direct Message (DM) – A message sent via Twitter that only you and the recipient can see. The user you want to send a direct message to must be following you. To send, use the direct message inbox labeled “Messages” on Twitter.com. 
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up on your screen when the website is experiencing 
technical difficulties. 

Followers – Followers are Twitter users who elect to follow your account. They will receive all of your public tweets in their timeline. The number of followers listed on your profile is the number of people who are receiving your tweets.
Hashtag (#) – A hashtag, or “#”, denotes a keyword or topic on Twitter. It is often the best way to search for and find out what Twitter users are currently talking about. Hashtags can be any string of characters without spaces. The most-talked-about Hashtags at any given time are located in the “Trends” sidebar on the right panel of the Twitter homepage.
Listed – When a Twitter user adds you to a list, your “Listed” count increases, growing your Twitter presence. “Listed” appear in the right-hand sidebar of your Twitter profile, along with the five most recent Lists you have been added to.
Lists – Lists are curated groups of Twitter users. They are created by Twitter users to organize their timelines, to group people within a specific industry together, to separate friends and co-workers, to indicate the topic that certain users tend to tweet about the most, or any number of other reasons. Lists that you have created or chosen to follow appear under the dropdown “Lists” menu directly above your timeline on Twitter.com.
Mention (@) – Contained in the body (not at the beginning) of a tweet, an @mention calls to a specific Twitter user. By typing a Twitter username after the “@” sign in a tweet, you ensure that that user will see that tweet in their timeline. Multiple users can be mentioned in a single tweet, as long as they all have the “@” sign before their username.
Retweet (RT) – A retweet is a tweet that has been repeated. If you retweet something (by moving your cursor over the tweet and clicking on “Retweet,” the original tweet will be sent to your followers in its entirety. This is often used to share news or insight with your followers.
Modified Tweet (MT) – use this if you want to change a tweet and share it with your followers.  This allows you to add to the content of the tweet while still giving credit to the original author.  To do this, copy and paste the original Tweet, add to it (perhaps adding in a new hashtag or a comment) and add the letters “MT”. 
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